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liasriic,r
An ecosysten ol enteprcneuBhip hos eneryeel glotnlly, whete conponies oround the wo .l ot connected and hen ideos ote unleoshed on.l inhowtion hot been
ttunslormed into rcolity. Ih..eby, the econoni.s ot gtowins ond ?xpo\dins hmon wellbelhg. The pope. o.olys* the enttep.eneutiol octivities in lnelio with
r4erchce to select ellmensions, k conwisor to th. vorious g.ogtophicol tcgions ol thc wotld, using Unit d Nations CldssilEotion tot t.gions. rh. srycilc
dincnsions covercd orc so<ial vdlues ond individwl ontibutet r.goding ehtt p.eneutship developmehL ond the wious phoses ol entepreneuriol dctivin.t, which
ploy on inponont tob in d.v.loping o vcty posinv. ond consnu.tit. cnttep/.o.utiol culturc in the notion. The popet olso prci.hts tn.lio's ston.l in the WNM with
rcgod to thc Entcprcneuiol cuhur.. Ihc stuty is bdscd on seconddry doto. Thc tccom,'1'cndonons cah bc use.l to continuously enhonc. the quoliry ol
enteprenewidl o.rivities in lndio in thc conkn ol going globdl.
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INTRODUCTION

1i\eople have indNidual values. p.efereh(es, assess their own .ap.bjliti.s, s€e opportunilies and male de.isionr with resped to Entrepreneurshap. These

tLld*irio"s -"y be hfluenced by local .varlability of buiiness premises and rerional m.rlet r.owth. As a consequence, differences in enkepreneurial
af dimenr'onr ruch ar Socral values, lndividual attrabutes as$/ellasthe difierent Phas€s ot Entrepreneurial a ctivity attitude andactivlties may be the resultof

regiona I demogra phy {an overr€presentation of groupr of individuals with hiSh entrepren€urial spirits or invotu.ment in entrepreneurial behavior).

Entrepreneu6hip has been defined ar an ellort to stalt a new business, .reatinS a new venturc such as selle.nploy.nent, an orSaniration starlint a new bu5inesg

orthe expansion ofan existint business, by a pe6on or a team of people, ora busin€ss which akeadyhar been establish€d (Seynolds, P. M. and 5.M. Camp, 1999).

The dimensions ot eniepreneurial activities (an be defined as b€lowl
a) Entrepreneurial adivities: Entrepren€urial activiti€s are r€presented in . form of life qcle approach in an organizataon from nas.ent, new busin€ss,

€stablished bu5iness end fina,ly discontinu.tion of the busines5.

b) So.ialvalues ar. sisnift.ant pan in which individuals b€have entr.pren.urially or not. So.ialv?lues indud. ianin8 a venture as a Sood carcer.hol(e. hiSh

statue to succesrlul entrepreneurs, and media att€ntior for €ntrepreneuEhip whlch positivelycontributeito d€velopiq an entr.pr€n€urlal culture.
c) rndividual Attributes indud€ pcrception of opponunities, p€rception ol o*o ..pabiliti.s to .ct €nlr.pren€urially, tear o, f.ilure and .ntrepr.neuri.l

intentions define entrepr€neurial pertonaliq of an indivldual.

The present study provides insishts on the perception ofwhether the ent eprcneurship components support or hinder entrepreneurial a€tivily h lndir.lt also

anal}ses lndiat porition in aspinnS €ntrepreheurship lby identifyi.g aspi..tions to grow among o*n€rm.na8.d business€s and the presence ol entrepreneurial

employee activity). ThetindlnSs can provide policymaleB wlth a base for evaluating the present and potential policlet to improv€ and empherkethe vllalrole
and n€ed for entrepreneursh ip and sustainable growth in the corntry.

NEED OF THE STUOY
The resional difterences in .ntr€preneurship are very promin€nt and p€rsistent glob.lly. The variatior k .pplicabl! to dimensione tuch ae Social values, lndividual

attributes as wett ar the different Ph.ies of Entrepreneurial .ctivity. Thus it is very slSniffcant to study entrepreneufi.l activities in lndla in termt ofthe above

OSJECNVES OF THE STUDY
1. To study the cntrepreneurial dim€nsions sucfi ar rocial v?lues, i.dividual attribut.s and phases of entrepreneu .l .ltivity ot vadour geogr.phical r€8ioh5 of

2. To analFe the entrep..neurial dimeoslons in lndia with.eferenc.lo s.ilct dimensions,ln tomparison to lhe vtrious geotraphi.al r.tion5 ofthe world.

3. To present lndiat stand inth. World with rq.rd to thc [ntr.pren.uri.l cultu...

RESEARCH METHOOOTOGY
Thestudyis based on the data as glven an the Giobal Entrepreneurship Monltor IGEM)Report for 2014-15, th€ literature on the subiect and relevant infomation

available16 theWorldWideWeb tor statisticalanalYsis Two_waY ANOVA hat been used'

IruTTNruATIOUX, JOURNAT OF RESEARCH IN COMPUTER AP

A Monlhly Double'Blind Peer Revi€wed (Refereed,uried) opcn Act€ss lntemttonal e,Journal '

htto://iircm ore.in/

PLICATION & MANAGEMENT
lncluded in the lntern.tional Serial Dkectories
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REVIEW OI TITERATURE

Ih.r€ is empiri.?l cvidenc. ol large cros5-country differen..s in entr€pren.urial dimensiont. Th. .nnual 6EM lePort d.mon5tratcd th.t .ntrep'.neurial

dimeneons d iffer tubstantially betwe€n countries

B€uaetsdiik:nd Noorderhaven (2004) derived an index retating to'enrerpdre cultur€', which, however, onlY indirectlv linkr to entrePreneurthiP, and found

sig*cani dinerences betseen European r€tions- B€utetsdiik et at. (2cp6)showed that regional v?nation in cultural attitude3 is sisnificant and perrirl'nt owr

tiire (see atso oavtdsson and wtktund 1997). This perrr;encyln resional cultural patterns k du€ tolong term cu ltural heritages (lngleh.rt and B'*€r2000), which

can b€ resionat, nationat. This would.al for a re8i;ar approactr to ttokrede's measurem.nt of national cultula I values {HohtEde 2oo1), in which different spatial

scale! are acknowledged.
peopt€ from envepreneuriat falniti€r or with clo5. fri.ndt who own busin€rses, a.e mor. lilely to d€v€lop .ntrepr.n.urial valu.s thcms€lvet io'vidsson and

HoniS 2m3).

anitudesiowads firms and entrepreneurship are more posiriverhan in r€gions dominar€d bya manaSerial culture (weber,19ca).

6owever, fottowing ihe study or rngretart troo:toiile relation betwe€n;uhur€ and .conomlc development, ii can be argued that reSions wlth peEl5tent hish

economicBrowth are atso ctraracteri:ea ty retativ-ety pisiitve attiiuaes towa ras entrepreneu Bhip lsee also uhl.nerand rhurik 2oo7) on the on' hand' the pull'

factorofecono.nrc Bro6h, especialrv wi6rin tne r*Lir,i""aing to ttigtt.p.raing 
"nd 

SrowinS markets in clote vicinilv' maY wellevok' entrepren€urial attitudes'

on rhe other hand, {nalionrtl un.mproy.ent.nuly'pu.r, p.opt intJ*ir+r.n"r6hip. Fina y, r€lating to inrtitutiohal {formaland informal) !tf.ct5, p'rtist€nl


